


Defining the sports MARKETPLACE

Americans watched 2.2 trillion minutes of SPORTS on NATIONAL NETWORKS in 2016

122 hours of SPORTS viewing per capita

TOTAL VIEWING up +7% over 2015 mostly due to the Olympics

RSNs would ADD an estimated 300+ billion minutes of VIEWING to NATIONAL TOTAL



SIZE OF THE SPORTS TV MARKETPLACE

These figures have been STABLE for at least the last twelve years Sports accounts for
ABOUT AS MUCH of total TV viewing as Children’s or Reality programming

11% of all national TV viewing is sports 70% of sports viewing is event viewing
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SPORTS ARE STILL WATCHED 
IN REAL TIME
The VAST MAJORITY of sports viewing still happens in REAL TIME

A VERY HIGH PERCENTAGE of all TV viewing still happens live, 
though much of that is low-rated, non-original programming

Timeshifting DISPROPORTIONATELY IMPACTS premium, 
scripted programs

Sports boasts a UNIQUE COMBINATION of live consumption, 
premium content, and large audiences
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